
!""#$%"&$'()&*
$ $ +"",-.%%$

  1st Annual

Saturday, October 22, 2011
Fairmont Heritage Place
San Francisco, CA

For more information, visit www.ghirardelli.com



       
Backgrounder, February 2011 
  
 
           

 
  
  
 
              

      111 139th Avenue                     7272 Greenville Avenue     
        San Leandro, CA 94578-2631      Dallas, TX 75231 
       (510) 483-6970       1-800-242-8721 
             www.ghirardelli.com                         http://www.heart.org/ 
          
FOR MORE INFORMATION, CONTACT: 
Victoria Napoli, Public Relations Associate 
Smith Brothers Agency 
(P) 978-621-4369 
(E) victoria.napoli@gmail.com 
           
Ghirardelli Chocolate Company 
 
 The Ghirardelli Chocolate Company began in 1852 when Ghirardelli founder and 

Italian immigrant, Domingo Ghirardelli, was interested in providing the miners and 

wealthy people who prospered during the California Gold Rush with something luxurious 

to spend their new wealth on.  

 In 1967, Ghirardelli moved production facilities from San Francisco’s Ghirardelli 

Square to nearby San Leandro, CA, the future site of the company’s first Factory Store, 

which opened in 2003. In 1998, Swiss chocolate and confectionary company, Lindt & 

Sprüngli, acquired Ghirardelli as a wholly owned subsidiary, marking Ghirardelli’s 

largest expansion ever with 50,000 square feet of new production and 20,000 square feet 

of laboratory and office space. 

     -more- 
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 Since its conception almost 150 years ago, Ghirardelli has established itself as 

America’s Premium Chocolate Company with 14 retail stores in five states, including the 

Original Soda Fountain & Chocolate Shop in San Francisco’s Ghirardelli Square. Using 

only the finest ingredients and a unique in-house roasting and refining process, 

Ghirardelli produces an extensive product line of signature SQUARES!, INTENSE 

DARK! chocolate, LUXE MILK! chocolate, Chocolate Bars, an exclusive baking line 

and other chocolate confections. Products are available for purchase in specialty food 

stores, grocery stores, drug stores, mass merchandisers and select department stores. A 

line of chocolate syrups and drink is available from the Food Service channel. 

 Ghirardelli employs a three-part mission statement focusing on providing the 

finest, all-natural chocolate using only the highest-quality cocoa beans, maintaining an 

in-house bean roasting and refining process, and retaining sustainable and cost-saving 

production standards. In April, 2010, The Green Area Business Program recognized 

Ghirardelli as a Certified Green Business for its focus on energy and water conservation, 

solid waste reduction and recycling, and pollution prevention efforts. For more 

information about Ghirardelli, visit www.ghirardelli.com.  

 

American Heart Association 

 In 1915, a group of pioneering physicians and social workers living in New York 

City founded the Association for the Prevention and Relief of Heart Disease. The group 

was concerned with the lack of information on heart disease. Six cardiologists from six  

      -more-    
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major cities in the United States established the American Heart Association in 1924. The 

founders worked to further overcome heart disease ignorance by enlisting help from 

hundreds of physicians and scientists. By 1948, AHA transformed itself from a scientific  

society into a voluntary health agency by bringing in non-medical volunteers with a  

broader set of skills in areas such as business, fund raising and public education.  

In 1995, the organization relied on providing credible heart disease and stroke 

information for effective prevention and treatment as its strategic driving force. AHA 

became a single corporation in June, 1997. 

 Today, the AHA carries on that tradition and spirit as a national, voluntary and 

non-profit health association dedicated to reducing death and disability from heart disease 

and stroke. The AHA mission statement is a single statement that drives all they do: 

“Building healthier lives, free of heart disease and stroke.” The AHA works with 

affiliate organization, the American Stroke Association, to combat heart disease and 

stroke by engaging in a number of life-saving efforts, including research, education, 

advocating for better health, improving patient care and reaching populations at risk.  

 Heart disease, stroke and other cardiovascular diseases remain the nation’s 

leading causes of death. The AHA sponsors a variety of causes and initiatives aimed at 

reducing that statistic. The Start! Initiative stresses the importance of physical activity 

and a healthy diet for sustained heart health (www.StartWalkingNow.org). Power To End 

Stroke provides information about stroke and how individuals can reduce their risk for 

the disease (www.PowerToEndStroke.org). Go Red For Women  
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(www.GoRedForWomen.com) and Go Red Por Tu Corazón (www.GoRedCorazon.org) 

are initiatives created to empower women of all ages and ethnicities to take charge of 

their heart health, raise cardiovascular disease awareness and prevent the spread of a 

disease that kills 500,000 American women each year. For more information and to learn 

how to help, visit www.americanheart.org.  

 

“Food for Heart Cook-Off” 

 The Ghirardelli Chocolate Company is sponsoring Food for Heart, a dark 

chocolate cook-off competition on October 22, 2011, to raise heart disease awareness and 

to celebrate the heart-healthy benefits of dark chocolate. Celebrity Food Network chefs 

and acclaimed pastry chefs, including Giada De Laurentiis, Mario Batali, Jacques Torres 

and Thomas Keller, will prepare dark chocolate-inspired dishes with chocolate and other 

food supplies provided by Ghirardelli. The dishes will then be judged on the basis of 

ingenuity, appearance and flavor. Cardiothoracic surgeon Mehmet Oz is scheduled to 

give a presentation on heart health before the event.  

 The cook-off will be held from 10:00 a.m. to 6:00 p.m. at Fairmont Heritage Place 

in San Francisco’s historic Ghirardelli Square. Tickets will range from $30 to $80 and 

will be available for purchase next week on the Ghirardelli website. All ticket proceeds 

will fund AHA heart disease and stroke care, research and prevention efforts. Dr. Oz’s 

book Healing from the Heart: How Unconventional Wisdom Unleashes the Power of 

Modern Medicine and cookbooks from each of the four chefs will be available for  
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purchase at the conclusion the event. Forty percent of the revenue from all book sales will 

benefit the AHA. For event details and ticket information, visit 

www.ghirardelli.com/about/specials.aspx. 
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Biography 

           
  Ralph L. Sacco, President of the American Heart Association  

              

Ralph L. Sacco, MD, MS, 53, is the national president of 

the American Heart Association for the association’s 

2010-11 fiscal year, which began on July 1, 2010. As 

President and Chief Volunteer Scientific and Medical 

Director, Dr. Sacco is responsible for medical, scientific 

and public health matters at AHA. He is the first 

neurologist to hold the position.  

 

Dr. Sacco also serves as the current chairman of neurology at the University of Miami 

Miller School of Medicine, the Olmberg Family Chair in Neurological Disorders and 

chief of neurology services at the Jackson Memorial Hospital in Miami, FL. 

 

A veteran at AHA, Dr. Sacco served as chair of the American Stroke Association 

Advisory Committee from 2005 to 2008, held a position with the AHA National Board of 

Directors and still sits on the AHA’s Scientific Advisory Coordinating Committee.  He 

previously served as professor of neurology and epidemiology at Columbia University’s 

Neurological Institute of New York, Mailman School of Public Health and Sergievsky 

Center.  

 

He received his medical degree from Boston University School of Medicine in 

Massachusetts and a master’s degree in epidemiology from Columbia University’s 

School of Public Health in New York City. Sacco completed his residency in neurology  

     -more- 
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at the Neurological Institute of New York and the Presbyterian Hospital in New York 

City. Since 1990, Dr. Sacco has been the main investigator for the Northern Manhattan 

Study, a community-based, epidemiological study funded by the National Institutes of 

Health (NIH) designed to determine stroke incidence, risk factors and prognosis in an 

elderly and multi-ethnic population residing in northern Manhattan. 

 

A prolific author, Dr. Sacco has written more than 400 articles, case reports, chapters, 

reviews and abstracts in the areas of stroke prevention, treatment, risk factors and stroke 

recurrence. He was presented with the Stroke Council of the American Stroke 

Association’s (ASA) 2006 Feinberg Award for Excellence in Clinical Stroke, the 2007 

Chairman’s Award from the AHA and in 2008, the Senator Jacob Javits Award in 

Neurosciences. 
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Biography 

             
 

         Ernst Tanner, Chairman, CEO and Member of Corporate Social Responsibility        

 Committee of Lindt & Sprüngli AG, owner of Ghirardelli Chocolate Company 

 

Since 1993, Ernst Tanner, 64, has served as chairman and 

chief executive officer of Chocoladenfabriken Lindt & 

Sprüngli AG, Kilchberg, a Swiss luxury chocolate and 

confectionary conglomerate that acquired Ghirardelli in 

1998. In 1994, he became chairman of the board.  

 

Since 2002, Tanner has served as director of Credit Suisse 

(Australia) Limited, a banking services company 

headquartered in Zurich, and director of Swiss watchmaker Swatch Group AG since 1995. 

Tanner also serves as a director of Biel Suisse Credit Group, Zurich; the Zurich Chamber 

of Commerce; and Zurich Handelskammer. A Swiss native, he is also a delegate of the 

Society for Promotion of Swiss Economy.  

 

Before Lindt & Sprüngli, Tanner held leading management positions at Johnson & 

Johnson Group in Europe and in the U.S. for more than 25 years. From April 2000 to 

2004, he was a member of the board of directors of Adecco S.A., a global human 

resources company. He graduated from business school in Switzerland. Tanner later 

completed studies at Columbia University in New York City and Harvard University in 

Cambridge, MA.  

 

Since becoming CEO in 1994, Tanner has expanded Lindt’s independent purchasing 

program in West Africa, allowing for the traceability of every bag of coca beans back to 
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the farmers’ villages. He has also strengthened Lindt’s commitment to sustainability and 

environmental practices by further emphasizing ways the firm can reduce CO2 emissions 

and waste, as well as energy and water consumption, along the entire production chain.  
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HEART DISEASE & STROKE: TAKING THOUSANDS OF LIVES EVERY DAY 

Heart disease and stroke are among some of the most widespread and deadly public 

health problems facing our nation today. They are the first and third leading causes of 

death for both men and women, costing the nation hundreds of billions of dollars 

annually in health care expenses, according to the Center for Disease Control and 

Prevention. The American Heart Association estimates nearly 2,300 Americans die of 

cardiovascular disease each day. That’s an average of one death every 38 seconds. It 

doesn’t have to be like this. Cardiovascular disease and stroke are highly preventable.  

 

YOU ARE WHAT YOU EAT 

Committing to a health lifestyle can reduce your risk for heart disease and stroke 

     -more- 

 



Position Paper, Page 2 

by up to 80 percent, according to cardiothoracic surgeon and prolific author, Mehmet Oz.  

Balanced nutrition and regular physical activity are a few of the key determinants of a 

healthy lifestyle. The AHA believes a healthy diet is an individual’s most powerful 

weapon in the fight against heart disease, even if that means making simple, small 

changes in one’s eating habits every day.  

 

HEART-HEALTHY INDULGENCE AND ANTIOXIDANT POWERHOUSE 

Epidemiological studies have shown an association between increased intake of 

antioxidants and reduced morbidity and mortality from coronary artery disease, according 

to a 1997 article by the New England Journal of Medicine. Antioxidants are found in a 

variety of foods and beverages we consume every day, including dark chocolate, whole 

grains, nuts, tea and a host of fruits and vegetables. Dark chocolate contains large 

amounts of antioxidants called flavonoids. Flavonoids assist the body’s cells in 

destroying free radicals, help lower blood pressure and cholesterol, improve circulation 

and make platelets less sticky and able to clot, according to the WebMD website. While a 

dark chocolate is only good for you in moderation and in accompaniment with a variety 

of beneficial foods, Ghirardelli saw a tremendous opportunity to laud its heart-healthy 

benefits and promote a tremendous cause.  

 

ABOUT THE AMERICAN HEART ASSOCIATION 

The AHA is dedicated to raising awareness of disease prevalence, educating  
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individuals about the risk factors and early signs associated with heart disease and stroke, 

and providing individuals with the knowledge and resources they need to reduce their 

risk or prevent relapses. By 2020, they hope to improve the cardiovascular health of all 

Americans by 20 percent, while reducing deaths from cardiovascular disease and stroke 

by 20 percent. Like most goals, this is unattainable without the attention and support of 

others in the community. 

 

TURNING WORDS INTO ACTION 

At Ghirardelli, we care about the health of our nation. We believe in the importance of 

raising awareness and preventing the spread of chronic diseases that kill thousands of 

people annually. Heart disease and stroke are among those lethal and widespread diseases 

that we simply cannot ignore. We urge you to take an active role in the fight for a 

healthier society free of cardiovascular disease and stroke. 

 

“FOOD FOR HEART COOK-OFF” 

On October 22, 2011, Food Network chefs, Giada De Laurentiis and Mario Batali; pastry 

chef and chocolate connoisseur, Jacques Torres; and renowned chef, cookbook author 

and owner of French Laundry restaurants, Thomas Keller, will compete to create the best 

dark-chocolate inspired dish (either savory and sweet) using Ghirardelli chocolate and 

cocoa powder and other food supplies provided by Ghirardelli. A panel of seasoned food 

critics will then judge dishes on the basis of ingenuity, appearance and  
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flavor. Attendees sitting in the front row will have the opportunity to taste the dishes and 

a buffet lunch will be provided for all attendees. Tickets will range from $30 to $80 and 

will be available for purchase next week on the Ghirardelli website. Cardiothoracic 

surgeon, television host and author, Mehmet Oz, is scheduled to give a presentation on 

heart health before the event. A selection of Dr. Oz’s books and books by each of the four 

authors will be available for purchase and signing at the conclusion of the event. 

 

HOW YOU CAN HELP 

By joining us for the “Food for Heart” Cook-Off, you are not only protecting your health 

and the health of your loved ones, but you are helping to educate and protect thousands of 

Americans who are at risk or suffer from cardiovascular disease, stroke or other heart-

related disorders. All proceeds from event ticket sales will support AHA heart disease 

prevention, research and care efforts. Additionally, forty percent of book sales will 

support the AHA and their mission for a healthier society. For more information about 

the event, visit www.ghirardelli.com. To learn more about how you can get involved with 

the AHA, please visit www.heart.org.  

 
 

        #   #   # 
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FACT SHEET 
 
Mission Statement  
• To provide only the finest, all-natural 

chocolate products that maintain our 
signature, smooth-melting taste 

• To ensure intensive quality assurance 
by selecting only the highest-quality 
cocoa beans from manufacturers  

• To maintain our unique, in-house 
cocoa bean roasting and refining 
process 

• To employ sustainable production 
standards; to consistently look for 
environmentally friendly ways to 
grow our brand and business 

 
Company Facts 
• Founded in 1852 in San Francisco, 

CA by Italian immigrant, Domingo 
Ghirardelli. 

• Became a wholly owned subsidiary 
of luxury Swiss chocolate and 
confectionary company, Lindt & 
Sprungli AG, in 1998 

• Chairman & Chief Executive Officer: 
Ernst Tanner 

• One of the few original and 
continuously operating businesses in 
California 

• One of few American companies that 
controls every aspect of its chocolate 
making process 
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• 10 Flagship Stores and 6 Factory 

Outlets in the U.S 
• 7,409 employees in 2009 
 
2009 Lindt & Sprüngli Net Income 
$193.1 CHF million 
 
Awards and Milestones 
• 2010-Named Certified Green 

Business in Alameda County by the 
Bay Area Green Business Program 

• 2009-Premium LUXE MILK™ 
• milk chocolate line hits stores 
• 2008-Gourmet Baking product line 

available for home bakers 
• 2006- Intense Dark Gourmet 

Chocolate Bars introduced to the 
market 

 
Past Fundraisers and Events 

• LUXE MILK brand partnered 
with the National Breast Cancer 
Foundation to create pink-
wrapped packages of chocolate, 
September 2009 

• Teamed-up with Bay Area Rapid 
Transit of San Francisco for the 
“Rider Thank You” Giveaway, 
September 2009 
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FACT SHEET 
 
Mission Statement 
Started in 1915 by a group of physicians 
and social workers as the first 
Association for the Prevention and 
Relief of Heart Disease, the American 
Heart Association has evolved from a 
scientific society to a national and 
voluntary non-profit health agency. 
AHA is dedicated to building healthier 
lives free of cardiovascular disease and 
stroke. By 2020, the organization hopes 
to improve the cardiovascular health of 
all Americans by 20 percent while 
reducing deaths from cardiovascular 
diseases and stroke by 20 percent. 
 
History and Facts 
• 1924- Founded as a way to promote 

research findings and further study 
by a group of six cardiologists 

• 1946- Expanded to include non-
medical volunteers with skills in 
areas such as business and public 
education 

• 1949- First national AHA fund 
raising campaign launched in New 
York City 

• 1975- National center moved from 
NYC to Dallas, TX  

 
         #  #  # 

 
FOR MORE INFORMATION 
CONTACT:  
Elizabeth Moreno, Communications 
Consultant 
American Heart Association 
(P) 214-706-1644 
(E) Elizabeth.moreno@heart.org 
 

 
 

 
 
 

 
 

• 1980-86- Period of large internal 
changes—guidelines for nation’s 
healthcare system and federal 
government support 

• 1997- Became a single corporation 
• Amounted $469,375 from public 

support and fundraising in 2009 
• President- Ralph L. Sacco, MD 
• National Center and eight Affiliate 

Offices covering the U.S. and Puerto 
Rico 

 
Causes 
• Start!:highlights importance of 

physical activity for heart health 
--21 events raised more than $1 
million each in 2009 

• Go Red For Women: mission to 
empower women to care for their 
heart health 

• Power To End Stroke: unites people 
to make an impact on the high 
incidence of stroke, especially for 
African-Americans 

• Go Red Por Tu Corazón: works to 
engage Hispanic women to prevent 
heart disease, the No.1 killer of 
Latinas 
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Ms. Suzanne Solis, City Desk, Assistant City Editor  
San Francisco Chronicle 
901 Mission St.  
San Francisco, CA 94103 
 
 
Dear Ms. Solis: 
 
Approximately every 25 seconds, an American will have a coronary event, and approximately 
every minute, someone will die of one. According to the Center for Disease Control Prevention, 
heart disease and stroke are the first and third leading causes of death for both men and women, 
costing the nation hundreds of billion dollars annually in health care expenses. These are facts—
they don't have to be the future.  
 
On October 22, 2011, the Ghirardelli Chocolate Company is collaborating with the AHA to host 
the First Annual Food For Heart Cook-Off to support AHA in their mission for a healthier society 
free of cardiovascular disease and stroke. Celebrity Food Network chefs and acclaimed pastry 
chefs will prepare chocolate-inspired dishes with chocolate and other food supplies provided by 
Ghirardelli. Dishes will then be judged by a panel of seasoned food critics and chefs. 
 
The event will be held at the Fairmont Heritage Place in San Francisco’s historic Ghirardelli 
Square. Tickets will range from $30 to $80. All ticket proceeds will support heart disease and 
stroke care, prevention and research efforts.  
 
The press conference will be held on Thursday, August 18, 2011, at the Fairmont Heritage Place 
Conference Center. The event will run from 12:30 p.m. to 2:30 p.m. and lunch will be provided. I 
hope you will show your support for this tremendous cause by attending the press conference, and 
I welcome the opportunity to talk with you further at the conclusion of the event.  
 
I will call you on April 1, 2011, to follow up. 
 
Sincerely, 
 

Victoria Napoli 
 
Victoria Napoli, Public Relations Associate 
Smith Brothers Agency 
(P) 978-621-4369 
(E) victoria.napoli@gmail.com 


